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≥
– Female, 10 years, BMI 14, Normal Weight.
– Female, 42 years, BMI 25.7, overweight.
– Male, 14 years, BMI 21.2, normal weight.
– Male, 45 years, BMI 26.53, overweight.
– Female, 17 years, BMI 23.1, normal weight.
– Male, 53 years, BMI 22.3. normal weight.
– Female, 12 years, BMI 19.5, normal weight.
– Female, 43 years, BMI 23.44, normal weight.
– Female, 40 years, BMI 21.0, normal weight.
– Female, 10 years, BMI 16.88, Normal Weight.
– Female, 47 years, BMI 41.02, obese.
– Female, 9 years, BMI 20.8, Normal Weight.
– Female, 34 years, BMI 23.6, normal weight.
– Female, 48 years, BMI 45.7, obese.
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